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ANALYSIS OF DATA

REGULAR
61%

TEENAGER 4
20%

After that, | conducted a series of data analysis and made some different charts to complete the visualization.

Among them, | found that young people accounted for the majority of the population of McDonald's, followed by
middle-aged people, and the proportion of old people and children was the least.

As can be seen from the second figure, this kind of fast food brand, which is rich in high calories, seems to have
become the cause of some people's obesity.

There were almost three times as many obese people as skinny people.
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